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The Territory 

The cross-border territory of the Pannon European Grouping of Territorial Cooperation includes more 

than 60 local and county-level municipalities along the Croatian-Hungarian border line. This rural area 

is characterised mostly by small villages where the role of agriculture is significantly higher than the 

national or EU averages both in terms of economic performance and employment. Small agricultural 

holdings and family farms dominate the structure of the agrarian sector; these units with only family 

workers compose the majority of farming activity. 

 

The Identified Obstacle 

The border between Hungary and Croatia poses an obstacle to national legislations favouring small, 

family lead farms strengthening the population retention force of rural settlements. Hungarian and 

Croatian regulations are different, several barriers arise restraining family farmers from entering 

markets on the other side of the border. Border crossing difficulties, lack of information, language 

knowledge gaps, administrative difficulties, permits, tax differences, lack of cross-border cooperation 

among the farmers, and market players hinder trade across the border. 

The Proposed Solution 

The ‘Crossmarkets’ project intends to overcome the above mentioned obstacles in order to improve the 

farmers’ competitiveness, to enlarge supply and diversification of products in the geographically close 

area of the border region. With analysing the needs and expectations of local farmers as well as their 

difficulties in relation to the cross-border selling of their goods, and comparing these findings with the 

actual regulatory and administrative framework, the main legislative and administrative areas that need 

to be addressed can be selected and a number of focused intervention areas can be identified to support 

cross-border selling of local products. Based on these results, targeted policy recommendations and 

solutions will be elaborated as part of the b-solutions initiative.  


